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[ wish the constant development
of KIMA WEEK 2016.
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I heartily congratulate the opening of the 4th KIMA WEEK. Although it was a hot and harsh summer this year, many people came to the sea and
had a chance to experience maritime leisure because of the weather itself. Recently, national attention to maritime leisure cultures is rapidly
growing up as the level of income and leisure time increased. It seems that maritime leisure industries are explosively growing up from the com-
bination of changed life conditions of people in our country and excellent maritime tourism resources. KIMAWEEK 2016 that will be held in Busan
is a real support beam by which maritime activities will became a new type of leisure culture and eventually new growth engines of Korea. A
variety of programs and events where people can experience maritime leisure cultures will be available for the whole week. Those include not
only TV variety shows but also international conferences, making this event a very attractive festival for everyone. Since its birth in 2013, it is con-
stantly developing in the size and contents, making many people including me very pleased. | hope it will finally become the representative festival
in both Busan and Korea together with BIFF. Thinking about the crisis of shipbuilding and shipping industries and following difficulties in local
economies, the government cannot help expecting a lot from maritime leisure industries. | hope KIMAWEEK will largely support the development
and spread of maritime leisure industries from now on. The government will also work hard for fostering and developing these industries. We
will create restriction-free zone for maritime tourism industries in Busan and support the city to use the maritime tourism resources as much
as possible. | want everyone coming to KIMA WEEK 2016 will enjoy the seasonal pleasure of autumn fully and make good memories.

| wish all of you happiness and good development.
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Kim, Young-Suk The Minister of Fisheries and Oceans \‘2 &
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I welcome you all who come
to the KIMA WEEK 2016.
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KIMAWEEK 2016 is the 4th annual event and an international maritime festival that the whole world enjoys. It is contributing to fostering maritime
leisure industries and new future growth engines by the fusion of maritime industries, cultures, and tourism. | deeply thank Kim, Young-Suk, the
Minister of Fisheries and Oceans, who fully supported this event, Korean Marine Leisure Network that hosted this event, and all involved organ-
izations and attendees of the event.

Busan is a representative region for maritime tourism and industries of our country. In order to innovate maritime industries, it is important to
develop Busan's own contents that can be favoured all over the world and practice creative and compositive commercialization of tourism. KIMA
WEEK 2016 is heightening the possibility by attracting people’s interest to maritime leisure cultures and inviting maritime industry experts and
people involved to this event from many different countries. Especially in this year, it is held with Busan One Asia Festival, a synthesized festival
of hallyu where people can enjoy K-pop concerts, K-beauty, K-food, etc. in a single place, becoming more meaningful as a global maritime cultural
festival. | hope all of you can fully enjoy the plentiful and beautiful autumn of Busan with KIMA WEEK 2016 and Busan One Asia Festival. | wish all

of you well.

MY A AR ’('1 ! A
Suh, Byung-Soo The Mayor of Busan l
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Moon, Chul-Ho
The Joint-Chairman of the 4th KIMA WEEK Organizing Committee

KIMAWEEK is going to be held for the 4th time already. KIMAWEEK, which
is working toward a global maritime leisure festival enjoyed by the whole
world, was planned to have a goal of activating maritime leisure industries
and maritime tourism by the creative fusion of industries, cultures, and
tourism put around the core element, ‘marine.” It got started with Busan
International Boat Show held in March and contains more substantial con-
tents than before such as International Conference that will begin with a
grand opening show and employment & promotion centers for job creation
operated by many companies. | expect various forms of international com-
munication and interactions will take place about the agenda, ‘Promotion
of Maritime Leisure Culture and Ways to Invigorate Maritime Tourism.’
Moreover, through an event, ‘Happiness of 10,000 won’ planned to attract
more people to maritime leisure cultures, citizens of Busan and many
tourists will have a special memory of experiencing Busan as a happy mar-
itime leisure city. KIMA WEEK hopes that more people can enjoy the infinite
abundance and happiness from the sea. | invite all the people who love the

sea to Busan, a city of maritime leisure!
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Park, Yong-Su
The Joint-Chairman of the 4th KIMA WEEK Organizing Committee

Congratulations for the grand opening of the 4th KIMA WEEK. | hope that
it will grow up to be an international maritime leisure festival loved by all
people in the world and that this event will be remembered as a good fes-
tival where people could fully enjoy the sea and maritime cultures. | invite
you to enjoy the heat of rarely hot summer of this year again in Busan this
fall.
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Yoo, Jae-Jin
The Executive Director of the 4th KIMA WEEK Organizing Committee

KIMA WEEK got started to activate maritime leisure and tourism of our
country. | hope that this time will be a chance for the event to grow up one
more time on the basis of the efforts and achievements that have been built
up for last 3 years. | also expect that maritime leisure industries will grow
up actively around marinas that are being developed throughout the whole

country, activating the local economies and creating many job openings.

B E
Awalg 2slol

HITE7Eds] ofF TR of Aol Al42] digtal= S A s e A
91210k 7 51 B2 WALOR 7mA kg,
KIMA WEEK] A& 4838 A 9t slglaict. el
HELE AL, AAAR Sl BETL Sl mel A2 R E R
she KIMA WEEK: AAV} el Re] 54t 3851 st 222 o)
A ZAGU SlFAL Sl A2 AT gl H4kof, 1
3 cheteI ol A2 vk ol o] wlo] Z Folet T|tfgick oz
Ak 4174] A 2 Aol sk Tkl Folehe Wb W e

AR R B 2 A7 g REE R,

=A

M o8 :{m

Cho, Gyeong-Tae

A Saenuri Party lawmaker

I really appreciate this chance to work with KIMAWEEK 2016 in the season
of uniquely beautiful sea. The vision of KIMA WEEK has been heading for
the world from the first moment. KIMA WEEK, a place where an interna-
tional boat show is held and world-class maritime leisure experts exchange
theirinformation, is a global maritime leisure festival that makes the whole
world pay attention to Busan. Marine leisure cultures are expected to be a
window that opens the future of Korea as well as Busan, which is changing
into @ maritime cultural city. | hope this event will take a leading role in re-
alizing the vision of our country as a strong maritime nation on the basis of

the growth of last 4 years.
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Kim, Young-Choon
The Minjoo Party Lawmaker

I sincerely celebrate the opening of the 4th KIMA WEEK; a global maritime
cultural festival where imagination becomes reality. | hope this event will
largely promote Korea, a strong maritime country, and Busan, the capital
of maritime tourism leisure with the help of affluent maritime contents fo-

cused on human and stories.
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Jeong, Jun-Ho
KIMA WEEK 2016 Honorary Ambassador, Actor

Nice to meet you. | am Jeong, Jun-Ho, the honorary ambassador of KIMA
WEEK 2016. At the 4th time of this event, | am very grateful to see how well
itis growing up. The fall in Busan is particularly affluent matching its name
of a representative maritime tourism city. It seems to be more dynamic
with KIMAWEEK. As its slogan, ‘a global maritime leisure festival with the
world,” | wish it to be a happy festival where people from many countries
who love maritime industries, information, cultures, tourism, and, above
all, the sea itself come and enjoy. | will also work hard with KIMA WEEK.
KIMA WEEK 2016! | wish it good luck to succeed again this year!
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OVERVIEW OF THE PROGRAMS OVERVIEW OF THE PROGRAMS

KNl4=| CHetRl=t 2A[SHIXM = MARINE LEISURE WEEK 2016

7H E_l!‘ A_! KIMAWEEKE CHEHIZ AMEA S2o 2 FEHE= QM| X Q| MHE S sHY2E MAEOE S GRAND OPENING Korea International Marine Leisure Week is an international marine leisure festival planned to
AM3I0] Sl T2t H|MS AlSISITA} 7|E5t 22 U2 sIEN0|C} realize Korea's vision as a country with abundant marine resources by expanding its base for ma-
SHOUAALEOL HAIIIOIA |7} Z=A[5HT (A)EH2ai ULl ELT I} Zikst= KIMAWEEKS: 201352 & rine leisure, a new growth engine for Korea, and by promoting related industries.
,lO_?éJ SOEI(_)'\_) o= O EAOM HNEIEIH, ZHFEO| ALRIAC MM sHORMATES], IokM HAEE 5 Oct. 5(Wed) KIMA WEEK is hosted by the Ministry of Maritime Affairs and Fisheries and Busan City and is su-
~ R _ pervised by the Korea Marine Leisure Network. Held yearly since 2013, it attracts conferences
14:00~14:40 UHZI0|0fE| LS ZH=2| MZ, E2tnt-He siflx FH| X1EH Al S sHUZIXISE tH7HZ MIAE St 14:00~14:40
’ ’ | | X inot and conventions and all kinds of marine leisure sporting events are held, creating a new marine
= 3= =2 & U= FHQ| HS oiEsiRTh i .
HIA T AHINE 35 Jeices o=+ FH|o| ZS DIEGHRACE BEXCO Convention Hall 3F culture the whole world can enjoy.
— o FAIS JHOt =[N Al EOZ X[5 2kO A|Zt Tt Grand Ballroom
KIMAWEEK 2016°] 7% ZHEE AR HEHA, KIMAAWARDS AlSA SO= TR=H 22 Al 3 The Grand Opening Ceremony of KIMA WEEK 2016 will include opening performances, opening
HAR 27t Ak = I == o = o cl - . . )
EAMBC TV 4027 gt ot ngo{!kl_ JHet=st QEM|0|=7} o2y _:T1|9| &2 OS2 =g &2 oI Fo|ck _ Live Broadcast for 40 minutes declaration, KIMA awards ceremony and so on. A splendid yachts parade will also celebrate the
HMAZY &N &7 12 222 YU MSME XI5ke KIMAWEEKE il QlZats St =L L2 on Busan MBC opening of KIMA WEEK 2016 on Gwangalli beach at the same time.
SIMSI= 22 RIASH AXAN ISl MEZ2 MAIS JHAsto = sHUZ= Chstol=o| ZIIHIHE JHR| St KIMA WEEK working toward a global maritime leisure festival for all the world will contribute to
of 7|04gt Zo|ct. improving Korea's national brand value by activating domestic industries through maritime infra-

structures and opening up a new world of genuine creative economy. [CITA*
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KIMA WEEK 2016 PROMOTION OF MARITIME LEISURE CULTURE AND WAYS
OVERVIEW OF THE PROGRAMS TO INVIGORATE MARITIME TOURISM
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TOPICS AND SPEAKERS

O OPENING SESSION

Creative Healing & Happiness thorough Marine Leisure

(Broadcast recorded for 60 minutes on Busan MBC TV)

Oct. 5th (Wed) 14:40~15:40 | BEXCO Convention Hall 3F Grand Ballroom

MC_ Jung, Hye-Ri (Bilingual)
Panel_ Joon-ho Jung KIMA WEEK Honorary Ambassador, Actor
Daniel Briggs Senior Vice President, Investor Relations, Las Vegas Sands
Elba Bueno Cabrera Gerente, Cluster Maritimo de Canarias
Jang-Won Hong Director, Marine Tourism & Culture Research Department,
Korea Maritime Institute

O SESSION 1

Voyage to a City of Marine Culture

Oct. 5th (Wed) 16:00~17:30 BEXCO Convention Hall 3F Grand Ballroom

Chair_ Byeong Gyu Seo President, Korea Institute of Maritime and Fisheries Technology

> Presentation 1 How to Activate the Marine Leisure Industry in Korea
_ Youngsang Kwon Director, Marine Leisure Division, Ministry of Oceans and Fisheries

> Presentation 2 Hot Issue on World Marina Developments
_ Peter Jansen Secretary General, ICOMIA IMG

> Presentation 3 Waterfront Plans for Activating Maritime Leisure and Tourism
_ Han Seok Lee Former Dean, Department of Convergence Study on the Ocean Science
and Technology, KMOU

> Presentation 4 Integrated Resorts: Putting Busan on the World Map
_ Daniel Briggs Senior Vice President, Investor Relations, Las Vegas Sands

> Discussion

@ Elba Bueno Cabrera Gerente, Cluster Maritimo de Canarias
(2 Seok Ju Kang CEO, CKIPM

@ Joo Yoon Chief Researcher, Korea Culture & Tourism Institute

O SESSION 2
A Study on Improving Marine Leisure Education in Public School
Oct. 5th (Wed) 16:00~17:30 BEXCO Convention Hall 2F

KIMA WEEK 2016
International
Conference

Oct. 5th (Wed) 14:40~17:30
BEXCO Convention Hall 3F Grand Ballroom

KIMAWEEK 2016 International Conference is
the main content of KIMA WEEK planned to
improve the national brand value of Korea as
a strong marine leisure country by holding
constant international meetings in order to
become the center of maritime businesses
and research through exchanging brand-new
information about maritime leisure indus-
tries. With the agenda 'Promulgation of Mar-
itime Leisure Culture and Invigoration of
Maritime Tourism’ this year, key players from
the countries that can be good examples of
having good maritime leisure industries will
gather together, open up the policy round-
table, and present the detailed direction for
the development and homeworks of maritime
leisure industries. This conference will be
held right after the opening ceremony. Many
celebrities in and out of the country and about
300 experts of maritime leisure industries are

going to attend for presentations and celebra-

tion. KIMA*
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Han, Gap-Soo
CEO of KwangDong
FRP Industry

KIMA Awards 2016
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KIMA Awards 2016
The 2nd Grand Prize of
Korea Maritime Leisure Industries

"KIMA Awards", with its second anniversary this year, is an event which recognizes services made
by people who have been working for 10 years or longer in the marine leisure sector and who have
made significant contributions to the cultural and industrial development of Korea's marine leisure.
The categories are international cooperation, industry development, and education and evaluation
criteria include the degree of contribution to the development of Korea's marine leisure industry.
KIMA Awards ceremony will be held in KIMA WEEK 2016 opening ceremony and Ministry of Oceans
and Fisheries Minister award commendation will be given to the winners. The KIMA Awards, which
was created to expand the infrastructures of maritime leisure industries and to raise awareness of
Korean people, are expected to become a basis for reinforcement and development of international

cultural competitiveness and for the future operation of Korea's maritime leisure.

X2 22 International Cooperation Section

St AAE Y CKIPM ZH443= CHEEO|A
208 ANEEH -
- Kang, Seok-Ju
Oh, Se-Gyeong CEO of CKIPM
Secretary General of Sea

Explorers of Korea

KIMA Awards 2016 X|23| CHSHPI=E SHR| KA CHAE ALKt

The Winners of KIMA Awards 2016 The 2nd Grand Prize of Korea Maritime Leisure Industries

KIMA WEEK 2016

OVERVIEW OF THE PROGRAMS
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Maritime leisure festival, 'Happiness of 10,000 won" event will be held for 2 weeks (Oct. 5th
(Wed)~Oct. 18th (Tuel). Visitors can get on the yachts for just 10,000 won during this period and even
enjoy various events on KIMA WEEK 2016 (Oct. 5th (Wed)~Oct. 11th (Tue)).

The yachts registered for marina ship rental service in Busan Regional Maritime Affairs and Port
Office will be mainly used and overall 16 companies including Blue Marine Yacht, Samjoo Diamond
Bay, etc. will take part in this event. 28 times of chances for taking the yachts will be provided and
visitors can decide the date and yacht as they want. We expect the chances to enjoy the sea with the
autumn wind of Busan will increase. More detailed information of this event is available from the
application, 'KIMA PASS." [CImA*
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KIMA WEEK 20162| €7|2 AL 2EAo| 7128 L M2 Super-fantastic festivals that will heat up the autumn of
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BUSAN
ONE ASIA
FESTIVAL

OCT.1ST ~ OCT. 23RD

2016.10.1-23
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BOF (Busan One Asia Festival) is a mega hallyu
event that will be held nonstop in many places in
Busan on October 1st (Sat] to October 23rd (Sun).
It provides an opportunity for exchanges to enjoy
K-Culture, including K-Pop, K-Food, and K-
Beauty and has a difference from other festivals
that people can participate actively and satisfy
their 3 senses (watching, listening, and tasting).
The most significant event in BOF is, of course,
music performances. Big and small concerts will
fill up many sites in Busan with amusing
screams. These concerts include BOF opening
performance that will show us the overall history
of K-Pop, K-Pop Concert 3 Stage held in 3 colors
for 3 days, and One Asia Dream Concert (Closing
ceremony) where many hallyu stars will show up.
Overwhelming high-tech stages and perform-
ances of the top stars in and out of the country
will surely attract countless hallyu fans.

One Asia Taste Busan and Korean Wave Star &
Beauty Collection where people can experience
the essence of K-Food and K-Beauty are unique
exhibitions of BOF.

One Asia Taste Busan will be operated as an
event where visitors can taste and experience the
pleasure of food. Eateries, restaurants, and food
trucks in Busan and all over the nation will par-
ticipate in the program to cook and sell food at
the site.

Korean Wave Star & Beauty Collection is oper-
ated as an experience zone combined with ad-
vanced ICT technology. Visitors can meet Korea's
top and emerging stars through ICT technology,
such as holograms, VR, and 3D. The event pro-
vides an opportunity to learn makeup tips, the
latest beauty trends, and extraordinary experi-
ences linked to K-Beauty. Beauty products are
sold at affordable prices at the site through a dis-
count market.

Let's fully enjoy BOF, a synthesized cultural fes-
tival in Busan for more than 3 weeks.
(http://www.bof.or.kr)
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BIFF (Busan International Film Festival), the first
international film festival in Korea and the
biggest film festival in Asia, will be held for 10
days from October 6th (Thurs). Total of 300 films
from 69 countries will be unfolded and, among
them, there are 122 world & International pre-
miers. The opening movie will be ‘A Quiet Dream’
(Director : ZHANG Lu) and the closing movie will
be 'The Dark Wind' (Director : Hussein HASSAN].
Through BIFF, you can not only meet the movies
from many different countries but also watch a
lot of people related to movies greet and openly
talk on stages and leave their handprints. I'm
sure this will cause a great excitement in Busan,
a city of movies! Let's get a special feeling from
watching movies.

(www.biff.kr)

BUSAN
INTERNATIONAL
FILM FESTIVAL
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OCT. 6TH ~ OCT.15TH

Internat[nnal Fllrn Festival
6-15 October, 2016

KIMA+PLUS ©



@ KIMAo

SPECIAL_O1e

BUSAN
BIENNALE 2016

SEP. 3RD ~ NOV. 30TH
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Busan Blennale 2016 prtlodii
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Earth . °

Discussing
Multitude
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PRESS & VIP

9/3—11/30

Busan Museum of Art X F1963
SR GEE  TRRI e

www.busanbiennale.org
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BAH|QNL |7} 8927t 7SS Oole=2 S=9ICt.  Busan Biennale is going to color the autumn with
HAH[Ol= 85t K| CiEX|AMo| 22  artfor 89 days. The theme of this event is "hy-
XS ZHE O 118 302U 7IK| o Tz bridizing earth’and ‘discussing multitude.” It will
AITEIS 3| u{o[MBH 196301 SALITIS be held in F1963 (KISWIRE Suyeong Factory) and
Busan Museum of Art. People can meet 316 art-
O SEICE S 2074= 12182 RZ 3168 yyorks of 121 artistslteam) from 23 countries. To
ohe o Qe R4 |AIR= thEa BCF 78474 communicate with the public more closely, many
AESE| sh 20| 21N X|E5HH 2E=S 2t artworks will be exhibited that visitors can di-
8t 4 ol XHZQ| [ FMA|EICH YAlol| AHRS rectly see and experience. Let's soak dry emo-
wztS 2ojdo| = HijoltilofA] Hjof2 2+ tionsin n.ewmsplratlonthat can be obtained from
Busan Biennale.
92 HAEXL (http://www.busanbiennale.org)
(http://www.busanbiennale.org) %Closed on Mondays
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(http://www.bfo.or.kr)

Busan Fireworks Festival, the best and biggest
fireworks festival in Korea that is popular with
foreign tourists as well as all Koreans, will be
splendidly held at Gwangalli beach on October
22nd.

Matching the nickname of 'multimedia ocean
show, the festival is famous for showing humon-
gous fireworks as well as unique-shaped ones
with various theme music and laser shows.
Let's closely listen to the stories of four seasons
and love drawn by fireworks.
(http://www.bfo.or.kr)
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KOREA
MARINE
LEISURE
NETWORK

Korean Marine Leisure Network(Incorporated
association) is trying to contribute to activation of
Korean maritime leisure industries and cultures
by not only leading development of maritime
leisure sports but also building more systematic
and efficient network. Accordingly, it is planning
and developing policies related to maritime in-
dustries focusing on marine leisure cultures. It
also encourages the creation of maritime leisure
equipments (cruises or yachts) businesses and
maritime leisure service businesses. In addition,
it pursues the activation of maritime tourism by
contributing to building and operating maritime
leisure marina facilities and applying promotions
and marketing strategies with maritime leisure
cultures included in them. Lastly, it is focusing
on training professionals in maritime industries.
Every year since 2013, it has been planning and
operating KIMA WEEK, a global maritime & cul-
tural festival, and Busan International Boat
Show, a special exhibition of boats & yachts and
maritime leisure industries. Through various ac-
tivities, Korean Marine Leisure Network(Incor-
porated association) is trying to be a stepping
stone to develop Korea into a strong maritime

leisure country.

df)a

KOREA INTERNATIONAL MARINE LEISURE WEEK

KIMA WEEK will help to open up an era of global

marine leisure festivals promoting South Korea as

‘a maritime power" by keeping harmony between

MARINE

industry, culture and tourism with the ocean at their

center and by maximizing their synergies.

TOURISM

* Production of Marine Variety Programs - KIMA PASS APP

- Production of Marine Documentaries + Marine Leisure Experience Festival
- Collaborative Projects with BIFF - Children’s Marine Leisure Job Experience Festival

- Publication of KIMA+ Plus magazine

INDUSTRY

MARINE

* International Conference + Children Yacht Festival

- Busan International Boat Show + Gwangalli Moonlight Swimming Festival

* Marine Leisure Job Information Center, + Busan International Dragon Boat Competition
Corporate Communication Center - Open Sea Fishing Festival (Planned)

- Extreme Sailing Series (Planned)

7/ iiiiiiziiiiiziididdddddiiiiiiiiizizzz

KIMA WEEK 2016 OVERVIEW

MAIN THEME
TITLE
PERIOD
LOCATIONS
HOST
SUPERVISION
SPONSORS

International Marine Leisure Festival in Korea enjoyed by all nations
The 4th Korea International Marine Leisure Week

2016.10.5. (Wed) ~ 2016. 10. 11. (Tue) / 7 days

Busan Haeundae, Gwangalli, Suyeong River, BEXCO

Ministry of Oceans and Fisheries, Busan Metropolitan City

Korea Marine Leisure Network

Korea Sailing Federation | Korea Sports Promotion Foundation : KSPO
Korea Tourism Organization | Busan Port Authority, BPA

The Organization Committee of Busan International Film Festival
MBC | Busan Tourism Organization
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LET'S LOOK FORWARD TO THE WORKS
OF THE 2ND KIMA WEEK HONORARY PRESS GROUP

== THE SHOW BEGINS NOW! e

The 2nd KIMAWEEK honarary press group that will take a leading
role of promoting KIMA WEEK 2016 with their young and keen
sense had the launch ceremony in July 12th and started their ca-
reers. The press group consists of 18 members and they show var-
ious careers such as university students, Chinese exchange
students, a freelance photographer, and so on. They also came
from many different cities like Busan, Gwangju, Seoul, and many
other places, allowing us to see the great attention to KIMAWEEK
2016.

The presidents of KIMA WEEK 2016 operating committee ap-
pointed the honorary press group, encouraged them, and told
them that they need to help the successful hosting of the global
maritime leisure festival. The honorary press group also made up
their mind through an oath that they will do their best to expand
the infrastructure of KIMA WEEK and advertise it.

The 2nd KIMA WEEK honorary press group has confidence in lov-
ing the sea and promoting better than any other person! But there
is an old saying, "Seeing is believing.” They will be able to make a
good advertisement only after having right experiences. For this,
Korean Marine Leisure Network(Incorporated association) pro-
vided them with various trial programs and the first one was Try-
ing Luxury-yachts Program.” On July 12th when there was the
launch ceremony, members of the honorary press group got on
the largest yacht in Asia and felt the beauty of sea with their bodies
and minds. Gwangandaegyo Bridge and the coast of Busan seen

from the sea apparently had different attraction. To make good

use of this for advertisements that they will make, they took pic-

tures and notes. They showed good wills as a press group.

Not only that, the members tried out surfing, a new maritime
leisure trend. They learned to surf on Songjeong beach, the mecca
of surfers in Korea, on August 26th. They seem to have spent a

good time although they were clumsy at it.

On October 2nd, a few days before KIMA WEEK, they welcomed
Mark Lipert, the U.S. Ambassador to South Korea, and introduced
the beauty of Busan to him. Having a conversation with him in a
yacht, they had a chance to indirectly experience maritime leisure
cultures of developed countries and to develop their future

dreams.

The 2nd KIMA WEEK honorary press group is going to promote
KIMA WEEK 2016 and marine leisure & cultures. This will cause
more citizens to participate in maritime events and to help expand

the infrastructure of maritime leisure industries.

We need to keep our eyes on the 2nd KIMA WEEK honorary press
group during KIMA WEEK 2016. Let's look forward to their good

works. The show starts now! [CIhA*
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“I'M A KOREAN SAILOR”
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CROSSING THE GLOBE BY A YACHT FOR THE FIRST TIME IN KOREA

A SPECIAL INTERVIEW WITH

KIM, HAN-UL
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> You entered Clipper Round the World Yacht Race,
one of 5 world-class yacht races, as the first Korean sailor and
came back safely after the extreme challenge for 11 months. What
is Clipper Round the World Yacht Race and how could you enter

the race for the first time as a Korean?

» Clipper Round the World Yacht Race is created by
Sir Robin Knox-Johnston who successfully crossed the globe
alone for popularization of yachts without calling at ports and get-
ting aids for the first time in the world in 1995. The total sailing dis-
tance of the race is about 75,000km, making it the longest-distance
race in the world. It is also the biggest life-sports yacht race in the
world.

I'had never imagined that | would have this kind of experience since
| had started to sail yachts as a hobby. However, not as a member
of the national team but as only a normal person who sails yacht
as a hobby, | wanted to show the good sailing skills of a Korean to
foreign players. By successfully completing the voyage, | also
wanted to inspire Koreans both in and out of the country to make

a challenge to maritime sports.
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(V@] > |t doesn't seem to have been easy to sail the dis-
tance almost twice as long as circling the globe in a yacht with
about 20 teammates from many countries. When was the most

difficult time and how could you tolerate it to the end?

» The toughest thing was relationship with one an-
other. As most of us were not professionals but just normal people
who like sports, we had different goals, mindsets, attitudes, and
skills, making it hard to be a team. | was the watch leader, similar
to the staff captain, and had to face more conflicts and difficulties.
Despite that, | got mature from the difficulties and also improved
as a leader.

On our voyage, we spent the most difficult time passing the Pacific.
Starting off from Qingda, China and heading for Seattle, we en-
countered a huge typhoon. Due to 7-meter waves, extremely
strong wind, freezing temperatures, pouring down rain, frost, hail,
and fatigue, more than half of the players were worn out. A few
remaining players steered the ship for more than 8 hours a day
and we could safely get out of the typhoon after 48-hour fierce voy-
age. Looking back to the typhoon on board, | could see a double-
rainbow as in movies. | could regain my energy from the delicate

consolation of Mother nature.

LU V-Y@®) > | heard that you are now working hard to win the
hosting right of Clipper Round the World Yacht Race in Korea.
What strong and weak points do Korean ports have comparing to

the ones in other countries?

» Korean ports are evaluated to have a high future
value. 3 sides of the country is surrounded by the sea and it has a
long tradition in the maritime field. This means it has good poten-
tial. As the government, enterprises, and many people have real-
ized the importance of maritime sports and business as future
industries and are trying to develop them, | think it would be pretty
valuable for my country to host such international competitions as
Clipper Round the World Yacht Race.

On the other hand, Korean ports still have weak infrastructures
comparing to the ones in other countries. Although the conditions

are different among each local government, we have to admit that

Korea generally lacks in the law system to host international
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events, marina facilities, accomodations, transportation and so on.
But | think that, from these weaknesses, we can find some things
that we can improve and develop. This can be the reason we

should host international events.

> You have won so many titles related to crossing the
globe such as ‘Completing round-the-world race for the first time
in Korea', The longest voyage among Koreans', ‘The youngest man
who crossed the world’, and "Winning a major world yacht race for
the first time in Korea’ and so on. What is the reason that you're

taking on endless challenges?

» Titles are not that meaningful to me. Challenge it-
self is meaningful and fun. As a sport, sailing is really attractive.
Especially it is good when | see a team is made, meets a good
leader, and finally grow up. That's why | am working hard now for
the popularization of maritime sports.

About the futuristic food and entertainment of my country, | think
that maritime industries or sports should definitely be included.
I'm sure that maritime sports and industries are the right direction
that an individual or a country should proceed to and I'm continu-

ously making efforts for this.

(V@] > What are the charms of maritime leisure activities
and what do you think is needed for the activation of domestic mar-

itime leisure industries?

» Seais a place that we are always afraid of and think
as mysterious. However, this ignorance and fear give me more in-
terest and challenging mind. In addition, sailing is a sport for which
we don't get the help of engines. This can cause inconvenience,
but we can feel the actions of nature in a closer way and also use

our creativity at most. That's why the sport is attractive.
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In addition to that, a yacht can move ahead through cooperation
of teammates. From the helmsman who steers it to the backstay
man who controls the bending of mast, everyone should do his or
her best to gain the optimum speed of the yacht. There can be dif-
ferences in individual roles and competence, but the importance
of them are the same. Thereby we can enjoy the joy of cooperation.
The most urgent thing to let many people enjoy maritime leisure
activities and to activate domestic maritime leisure industries is a
long-term goal and altruistic cooperation among each institute.
Compared to other industries, maritime leisure industries are
quasi-public and need enough investment. For this, it is the most
important that many participants in our society such as the gov-
ernment, associations, enterprises, and individuals work selflessly

sharing the same great goal and utilizing their own specialty.

(V@] > | think you are dreaming of another challenge after

the race. Tell me about your plan.

» Firstly, | want to acquire the license of the instructor
in Royal Yachting Association that owns a world's foremost au-
thority and will finally provide maritime human resources with op-
portunities to work in foreign countries. Based on this qualification
as an instructor, | want to establish and operate Royal Yachting
Association Training Center for the first time in Northeast Asia and
to train students there.

Secondly, I'm planning to create a Korean yacht team and to often
enter domestic and international races. After Clipper Round the
World Yacht Race, | came to have a confidence that Korean sailors
can also get good results if they practice hard and get trained well.
Hence | want to enter various races with the team | made and to
improve individual and team-working skills of team members. If
Korean yacht teams attend a lot of races and events, sailing will
get more popular and show the world how Korean sailors are
competent and skilled.

Thirdly, I'lldo my best to host famous yacht races in Korea in order
to promote and popularize sailing which is not that popular yet. |
believe that hosting famous races will provide the public with
chances to feel the excitement of sailing and help develop mar-

itime sports in Korea. My challenge has got started just now.
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| Excerpts from Kim's voyage log

A Scarry Welcome

As soon as we entered the Pacific ocean, a wind of more than 45 knots and
waves of 4 meters surged in. Although we had prepared for this kind of situ-
ation, the batten was broken and the sail was swept into the sea. It was a total
mass on the deck. We could barely open our eyes. However, there was no
choice than to take the hugeness of nature with my whole body and to endure

since the situation will be over anyways.

A Big-scale Prank

On the sea where there are not many things to play with, sailors sometimes
play pranks on each other to chase away boredom. Last night, Eelco scribbled
on our sponsor logo. Making use of this, we also planned to inscribe Eelco's
name and some ridiculous sentences on the same logo. To make this prank a
success, we had to venture out a little. Eventually, I went on boom and made

it on the logo. How would Eelco react on my prank tomorrow morning?

Attack of a Group of Squids

On a pitch-dark night, an attack happened to our yacht. It was from a group of
squids! A great amount of squids got on the yacht beyond waves and hit the
facilities and sailors. Someone got a hit on his eye and another person sat down
on it. Squids attacked us in various ways. I suggested to cook them, but other
sailors didn't agree. We had to send them back to the sea. I am really sorry that

I couldn't cook them and eat with soy sauce. I feel sorry.

Move forward and forward

We keep sailing forward. Blue sky and clean sea, white clouds and cool wind,

and a wide expansion of horizon... All of these are the essence of sailing.

A
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This sentence was communication message of ‘blue bird’
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“Everything’s OK, we'll have to go!”

Glad tidings arrived on a burning hot
day of August, 2016.

Kim, Han-Ul who entered Clipper Round the
World Yacht Race completed the distance of
74,000km, which is almost 2 turns around the
earth. This is a splendid achievement as the first
Korean who sailed across the 5 oceans and 6 con-
tinents. Kim's challenge and success was more
impressive considering that it was a very danger-
ous race where 2 people died in the rainstorm of
more than 150km/h and extremely hot and cold
weather. The history of ‘Korean Yacht-men’ who
tried crossing the oceans dates back 40 years.

The pioneers were Jeon, Kyoung-Su and Kim,
Hak-Sun who were in their 30s in 1976, They

SAILING ACROSS THE PACIFIC FOR
THE FIRST TIME IN KOREA
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planned to sail around the world across the Pa-
cific, the Atlantic and the Indian Ocean, but it's
known that they couldn’t get permission to sailing
of the yacht which was only producted as an 'ex-
port item.” The next is yacht ‘Dong-A Seagull’ in
1977. Hyun, Guang-lk, a 47-year-old man, ven-
tured out, but he couldn’t help sailing back be-
cause of a severe injury right after he set out. He
tried the second voyage in the next year, ending
up as a failure because of a crash against a ship
on the sea of Japan. Two years later in 1980, a
duo, composed of 2 high school alumni Roh,
Yoeng-Mun and Lee, Jae-Woong, challenged to
cross the Pacific. The yacht that they would take
was ‘Blue Bird’, which was a domestic product
designed and made by Roh who was a designer
of Kyoungil yacht sales, an affiliate of Hyundai.
Yacht 'Blue Bird" was 10m long, 3.32m wide, and
4.8t in weight equipped with a 20 horsepower en-
gine. It also had 'ballast keel’ which maintains the
stability restoring force of ship from any type of
waves. They planned to cross 12,000km from
Ulsan to San Francisco in 60 days.

On May 23th, 1980, yacht '‘Blue Bird" finally
launched out on a voyage. In 22 hours after start-

ing from Ulsan, it arrived in Shimonoseki, check-

ed wireless equipments and some stuff, and de-
parted again, entering the Pacific ocean at about
noon on May 26th. A nasty weather began to at-
tack them when they were passing through the
sea 300 miles away from Osaka. They had their
sails torn off in pitch-black darkness and rain-
storm and, on June 2nd, had to struggle against
an 18 meter-high giant wave. From June 7th,
their radio contact was lost. The U.S. navy and Ko-
rean navy tracked the location of the yacht, ending
up as failures. Around on June 20th, a Korean air-
plane informed that they caught a seeming yacht
object on the sea at long. 178E. by lat. 32N. by
radar. However, nobody was sure that it was
yacht ‘Blue Bird.’

On July 7th when it was a month after the contact
had been lost, the yacht was discovered to be
cruising safely on the north coast of Hawaii by the
patrol boat of the U.S. coast guard. They made
sure that it was heading for the west coast of the
U.S., which was not very much off from their orig-
inal schedule. About a month later, on August 3rd,
a cruiser, 'White Bird’, discovered '‘Blue Bird' and
reported its location and situation to the U.S.
coast guard. According to the cruiser, the yacht
men of 'Blue Bird" screamed out on board,
"Everything's OK, we'll have to go.”

Yacht, ‘Blue Bird" arrived safely in Los Angeles,
not in San Francisco, the original destination, on
August 6th that was 75 days after departure. Two
young men succeeded in crossing the Pacific
ocean for the first time in Korea.

Today, there exist many yachts sailing out to 5
oceans. Statistics show that about 40,000 yachts
are sailing on the sea.

Doesn't yacht-men'’s sailing mean a way that the
only person who sees 50% of survival chance in a

dangerous situation as 100% can go?

“Everything’s OK, we'll have to go!”
A"
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When Yachts Meet Movies

The splendors of gorgeous yachts in movies catch the audience's eyes in no time. The image of a gigantic luxury yacht and a movie star who owns it becomes

an effective equipment symbolizing his wealth and fame. Parties on board, a feast of wines and champaigns, and the sea... Let's look at both movies that will

cool off our eyes and fancy yachts in them.
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THE WOLF OF WALL STREET

Jordan Belfort (Leonardo DiCaprio), a guy equipped with a good-looking
appearance, a silver tongue, and an excellent brain, became the richest bil-
lionaire in Wall Street by stock manipulation. Owning a great amount of
money, he came to enjoy drinking and partying and spends much money
playing with girls. One day, he became the target of the FBI and met the
agents who came to meet him. He met them in a yacht named "Lady-M.’
As an ultraluxury yacht that costs 500,000 dollars(about 534,000,000 won)
of monthly rent, it matches Jordan Belfort quite well. The production com-
pany had to pay 125,000 dollars (about 133,500,000 won) to borrow the yacht
for a week. Built in 2013, this yacht has a size of carrying 23 passengers
and great speed. Tables and parasols are placed on the deck, adding more
comfort on the ship. i1

Lady-M

20|(m) : 65.5
*.j%[m] :95
E(m): 2.4
HZEHF(L) : 57,000
ZEH3(L) - 12,000
Z|n£2(kn) - 28

Lady-M

length(m) : 65.5
- width(m) : 9.5
(1| TS draft(m) : 2.4
. fuel tank(L) : 57,000
fresh water tank(L) : 12,000
maximum speed(km) : 28
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A NEW NAME OF BUSAN
A LONG-STAY TYPE
MARITIME TOUR CITY II
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as well as its identity can be seen. Various ac-
tivities are attempted here.

Efforts to enjoy the sea in a closer distance
strengthen the identity of Busan and make us

expect more about the future of this city.

Thus, in Kima Plus, we'd like to look around var-
ious features of Busan changing into a long-stay
type maritime tour city.
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“Have you ever slept in a yacht?”

KIM, GEON-WOO

CEO OF
YACHT TALE

DYNAMIC BUSAN
ENJOY THE SEA ONCE AGAIN

CHO|Ltay Sk CRAISE= HiC O ,I

"REMIM AL

LEER| 4712 THE

KIMA Q » EARO| 71AF 2 BHUXRIL HiCPIL|CH QEERIA= Ht KIMA Q » The biggest tourism attraction in Busan is the sea. In Yacht
[} &7|= o2 QETHOQ AHIS 55t QEAH|0|ZH= of3H At Tale, a travel package, 'yachtstay’, has been developed as a way to enjoy
I F|E2 ISR, 71E0| SlE MBS SEHO| BH AL 7Y the sea for the first time in Korea. This item combines yacht rental and

lodging service. As a brand-new type of travel product, 'yachtstay' is

w2 SA0] HES B 2 =20| © {0 J[HELICL REAH|

o
expected to be very helpful for the long-stay type industry of Busan. Is
= HiZ0] Ut ALY

AELS HHESL.
2hs JEE M < there any background for the development of this item?
HAS A» o ™o HZ2t=0A Z2I METS2E= SHYRIMR TS KIM A » | have attended METS(Marine Equipment Trade Show) held
Of] ZI4SH &0 | UELICE T =AS U0EE S AAHIZE| U= =2 in the Netherlands before. As seeking accomodations, | happened to
EH0|2f= 22 2 §iT, 22 MEE 2H 9|0| HEO|M 245t X0| Q) hear about Boatel in Amsterdam and lodged in a boat on the river for

2 days. It was very fun and amazing to stay there and also totally new

SLICE T Lt SA00M= =2 4 SIR{E 0|2 Z2E Bo| =X
GIR. OFZoll HHOllA HUH Zeh2 Qe=F 7(240] HRUSLICE

2, Of2|ut MejA(@f2|ut MEtchod el A2 sl ZLHoAME 7H

experience that | couldn’t have anywhere else. The beautiful scenery
in the morning has lingered for a long time in my memory.

After that, due to the founding of marina service industry (marina ship-

QI QE M7 HRI0NA| 0|8=E L H7il= 1-2A12h ZAl=1-2Y rentalindustry), individual yacht owners could legally rent their yachts
O|& 7|2 QEE HHGHE 4~ U= BHA 27t OIHECZN QEE to people for 1~2 hours to 1~2 days by charging fees.

CHOJsH £Ht5H= Z40] HElo=z JRssimiaLc As new travel items have disappeared after the golden days of camp-
I 0|5 M T AHZ0| AIEE| X2 92|Ltato| SHQImTALY Bt ing, | thought that a new travel item is needed for the development of

—O - =
_ - _ maritime tour industry and came to create this business.
TS OlsH RS T DU0| LRSI AZIHT QEAHIZ Y

O1E77} SH= 2joll S| RsLCh

KIMA Q » | heard that your company was selected as a preliminary

creative tourism corporation in creative tourism business contest held

KIMA Q » 20154 SHEEHZALS] FZREL AFHZ 2 FOA Of|H &= by Korea tourism organization and it seems to have made your idea
Ly |Hoz MAEE|H 010|C|012 Alsist & Q=0 AlY| &S 5t come true. | think that there were quite a lot difficulties until you cre-

IIIR| OIHSE oK 2 ZHALICH ated the business.

KIM A » |n September 2015, we were selected as a preliminary cre-

Z17{2 L3 02l RER Db [Hof| A& 25 274 . . . . .
A A 2015E 92, OfHIEz 7 2ol MEEn 1089 =2 ative tourism corporation and the real preparation for the business

a =/
ol Al ZH|off SoiU=0R. B QEES thofstor (o MESS began from October. The first step was to persuade yacht owners to
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rent their yachts. At that time, the rate of the owners’ staying at yachts
was statistically about 26 days a year, which was less than 1%. Accord-
ingly, my idea of 'yachtstay’ was usually regarded as a reckless chal-
lenge. In spite of that, | assured the owners that 'yachtstay' can create
steady profits to them and that it will help the yacht culture to be more
popular among the public. As a result, we could attract so many
tourists that we were told to change the sight of Suyeong Bay Yachting
Center.

However, attracting tourists was not easy from the first time. We
posted some information about yachtstay on our homepage to attract
guests and waited for the response of people. Many people were in-
terested, but only 5% of them actually decided to purchase the item.
We checked out the reason why they had difficulty buying it and there
were a lot of doubts about safety and convenience matters of yachtstay.
We invested very much energy and time in solving these two problems.
Firstly, we informed the guests that all of our staffs have lifequard and
first aid license and proved that we are the only company in Korea that
has our own insurance, guaranteeing safety. In addition, we installed
CCTVinyachts to prevent dangerous situations and prepared alterna-
tive rooms when wave height is over 2m since yachtstay is largely af-
fected by weather. We did our best to provide our guests with the best
yachtstay service. We provided them with 50% cheaper yacht tours and
also elicited their reactions by preparing various services such as free
breakfast, free rental of fishing rods, free delivery of sushi, BBQ grills

rent, Europe-style catering service, etc.

KIMA Q » The average age of staffs in Yacht Tale is 28 and it is very
impressive that your corporation was founded by experts of marine
sports. What is your own competence compared to other accomoda-
tions?

KIM A » The strongest competence of yachtstay is that it is a new
travel item which hasn't existed before. It provides a totally new expe-
rience that people could never have in Korea. | think the biggest ad-
vantage is that, by renting a fancy yacht, they can travel around, have
a special dinner on the sea, and stay over night in it. Besides, this serv-
ice can beat the traditional idea that yachts are expensive to take be-

cause its price is not that high.

HULA» QEAH(0|| 71 2 ZH2 71E0] QT M22 o3
E0[2H= MULICH 2ol T3] FeHEX| 2ot M22 HeS & 4 )
=He. 15 EE U X SME L2 QE S0 sl Hicth ¢
oM s MUE BT 2 Qo SRS B = U= A VI 2 F
H oyt MZIBILICE Al RE= HIMCHE QIA0] QU= x5t
THACR 018 4 U= 7124 ZRIX| ZHCkn MZISL|ct, 2@t
o T 2 28M|Z2 10| oot piat EAMI=E E o i

T
i)
bal
1o
1o
wo Ok M

-'2_
Mz

4 Qe dE Rl Rz B

z B

I
ra
[ENI!
QI
=
ol
H>
>

KIMAQ» QESH0|M 7ok sliYzIxiel 2&2 o 7477

R A» 17| 'QE= HIMLE, "BXIS2| HRS0|cheks MYU0|
UUCHH, Z|Z20f| 7P Blo| &= T2 'QE, L7l E=0| OFF 7t 0|2
f. 23 O 2L0{0F BICFRILICE 2 & AFO| 2Hdstz|7| fsiM= Hax
Ot XH ST MMz B2 =t AlZH0 b2 AR
X2t mHE 7|Ct2| =2} Mtk A|=5kK| S4=CHH O 0|AQ]

[l

Lo

ol

jLick

—,-
ol
=

ng e
rlo
rLog

2N

7
0l &
T MZIgfLict o[o] ME=OIAME SN0 =55 FESIT &
BHELE U= Aoz YS=HRASHCE T2 SLHe| af2|Lt MEiTHod
YAEE EE sl Zd=s dgsiu Aok Sak 1A 2ol £
A +EURLEATIE0IE 2f 257H0] SA! 7IAPE dARen 0152
SHC= HIC7HEE0|T JUFLICE B2 AZ0| QEO| EA T 4
WA EReH, Of= a7t 245 C=0 LIoFE HULIT ez 34
& Foll= s2cisi+=2 oM +Fotke sieSUErt QES 23 H2
HICIOIlAM +~&5h= AlZO| o RO Aoz A2Igllict 221 0 5

E2 QEZ Faln &L Ch

-

E
0

ru

XLt 2t ojop7]...

QESRIE SRBBTARIE vict 2Y ZEE LT RN 2
Slofl S35t IHojzf= ByIS woni 2016 HABY Ko AT
QEAH0I9t RE S0} 7Hs B AT J12, ARIHE Aol of
ZoR Hofz Ut Brh RELRY0| Ay|XQI B HYKATAS
Malsts ZHolct Dl SHEE, 2 ojoll Test Hns &

[og)

= O - = —_

KIMA Q » What is the marine leisure vision that Yacht Tale seeks for?

KIM A » Yacht used to be thought as an expensive item and a product
that could be owned only by rich people. Recently, however, | heard a
lot of times that yachts are becoming popular although the time has
not fully arrived. | admit that much energy and time is required in the
aspects of policies and base expansion for activation of the market.
However, | think that no more development will happen if we don't
change and don't try out something on the excuse of waiting for the
right timing. In developed countries, it has been demonstrated that
maritime industries increase the national wealth and create tremen-
dous economic effects. Ship rental service providers in our country
also began to notice the competence of maritime industry more and
more. About 25 officially permitted companies have been founded in
Busan Suyeong Bay Yachting Center within about a year and they have
become very sensational around this area. Many people has been able
to approach to yacht service more easily and it will get easier and eas-
ier as time goes on. | expect that, after about 3 to 4 years, more people
will dive from rented yachts and swim in wider ocean rather than just
swim in the near sea of Haeundae beach. | hope Yacht Tale will lead
this kind of trend.

AFTER THE INTERVIEW...

Yacht Tale was selected as 2016 creative tourism corporation evaluated
by Korea tourism organization as a proper model for maritime tour
contents development and sharing-economy activation. The best sea-
son for enjoying yachtstay and yacht tour is the autumn and the best
time of a day is from sunset to evening. The long-term goal of Yacht
Tale is to build a maritime leisure institute. If researches on marina,
marine tourism and yachts are proceeded together with actual busi-

ness, many job openings as well as much better outcomes will be ex-

pected to be made. We'll keep watching and supporting the great vision
of Yacht Tale. ICITA*
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=HF MH|AY} E2X| UL o J
ﬂ;—l A H _7 EE X_I_l ME’ Mz lct, ;
A LONG-STAY TYPE TOUR CITY, BUSAN ’ ’

ACCOMMODATION SERVICES ARE CHANGING The number of hotel rooms in Busan will be more than 10,000 this year. ’

Various types of newly built hotels grow in number and, for this, hote-

liers training education has been proceeding in Busan Tourism & Con-
vention Forum from several years ago. This kind of phenomenon is

o o essential for placing Busan, a long-stay type tour city, in a powerful ’
] w@ 1 position since the number of nights is considered important for evalu-

ation of the size of a long-stay type tour industry and the length of visit

o is a very important information in the demand-level evaluation of a tour ’
service, especially of an accommodation service. Thus, accommoda- l

S — .-, 2 ot tion businesses in Busan have realized that informing customers ob !
v ot our city and inducing them to experience it can be a good solution for o~ )

survival and are striving to promote it.
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For the first time in this city, the Westin Chosun Busan began to oper-
ate various experience programs, informing many people of hidden at-
tractions and events in Busan. These programs came into being from
complains of visitors saying that there is nothing special in Busan ex-
cept Haeundae beach and it's not necessary to stay here for more than
one night. The question, "How can we make visitors to Busan stay
longer?” gave birth to countless tour programs making many places
of this city into themes such as Busan night view tour, and many others.
As customers' satisfaction increased through the programs, the num-

ber of people who revisit Busan and stay longer naturally grew up.

FaCe, a dedicated service team, also has been created to operate the
programs constantly and more professionally. FaCe, an acronym of
Fun Activity Cool Entertainer, is a dedicated service team that plans
and proceeds with four seasons experience programs. Team FaCe
consists of various experts who own licenses of maritime leports, pro-
fessionals in shipping, culture and tourism commentor, and scuva div-
ing. It keeps providing more attractive programs as years go by, taking
arole of the public ambassador of culture and tourism. One thing more
surprising is that some team members who were just normal hotel

staffs voluntarily obtained various licenses although they were not the

experts of the corresponding fields.

SA AEIRMSE
THE WESTIN CHOSUN BUSAN
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Rank Super Delux

Structure

Number of Rooms 290

- Mad for Busan (Going back to Busan in the past)

Activity * Nightview Tour
Programs * Boat Fishing
* Many others

9 floors above ground and 2 floors underground

by presenting kayak and surfing in summer and a combination of yacht
and trekking in spring and fall. It also has a planning of launching

dinghy yacht classes, cruise yacht classes and so on through partner-

On the other hands, Hanwha Resorts Haeundae Tivoli is attracting cus-
tomers with various items combined with marine sports earlier than

any other accommodation companies in Busan. They have developed
ships with Busan Sailing Federation and other institutes.

For an accommodation business to grow up, the rates of both long-
stay type tour and revisit should increase. To hold more long-stay type

this item in order to advertise the beauty of Busan and to reflect the
trend of tourism changing from just watching and enjoying to learning
and experiencing. A staff of the resort explained that many visitors

come to Busan without any information that they can take yachts here tourists, accommodation companies should provide them with various

types of service. Not merely providing food and rooms, accommodation

and that, by introducing these items to them, they can have a good
business in Busan is taking its role of the public ambassador informing

image on Busan as well as a new experience.

As a resort for family units, Haeundae Tivoli has developed and been tourists of hidden attractions of this city. | wonder how they will pro-

operating marine sports items. It is attracting response of customers mote Busan with sensational items. [CIMA*
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sa FUE0|L A Rank Resort Condominium
S X|&f 325, Xlot 65 Structure 32 floors above ground and é floors underground
A 4174 Number of Rooms 417

-IEjojEl QEOM B7|= Mz Eof * Sailing yacht tour in private yachts
* Blue Ocean Life in which Cruise tour and Dongbaek

OH g
HAEHHIE| S Ed2nt 2R QENE B B7Is Activity

Programs i i i
22 QMajo| 4} i 9 island trekking are included
* Many others
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YACHTS OF YOUTHS




@ KIMAe ——— SPECIAL_020

X|t0fE, SAto] StE20|A CH|0] 1012 B2l E7|2 KT, 2
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Itis originally a club house of public yacht clubs where people can take
yachts or jet boats, but it got more famous as a place of night picnics
due to the outdoor tables on the first and second floor and the splendid

night view of Marine city. People who came to Haeundae beach for va-

) : = == cation came to Dongbaek Island to enjoy the night view and were over-
2 AH|ZED} Q=29 BUMS CHAIOZ C{H|0| 1010{|Al= EDM L}E| : b 7 : : ™.y = A e =N T o = crowded during whole summer nights. There was another reason that
7} = MR OfHE EH BANME 0F2] 23S v 5t - : -_ Lt The Bay 101 was noticed last summer. A scene like in movies was run
£ 291717 ZAHCHL MRS OISt 2907 20 ZieUn By = RS
S8 8710 HlUt= Seumt 87 DizIAElS| OFE S, "ts An EDM party was held for young consumers and foreign tourists and,
l] i in the special outdoor booth set up on the dock, an atmosphere like an
E=HXQI IE[= REOM TIBHC SWHES 7I-o= sh2rh shiHt f i outdoor club was created. In a cozy mood, they enjoyed the night view
OFZIAIE], R E S0te= LEO|Al= Al=int DJ2| EDM S20| “% . |:"" of Marine City with cocktails, finger food, and exciting music.
=0 HX|2 0[8AS2 Hat £ FUZKE QE Qlo|M ZHYUS & — ” S
7| Soto)| ma 22 SS9Ict S0t sk HAe| OFECHR Hit} The real party began in the yacht. It set off from Dongbaek island and
Cloll Z[5H= Hto|oich b went through Haeundae beach, Marine City and Gwangan Bridge.
Skilled DJs' EDM music filled up the space and the passengers danced
enjoying cocktails as if they were in a movie scene. It was a drunken
Citlo] 1012 QE MAMIIEl= HMFS 2SS |X(6t7| 2l S nt night from music and the beautiful night sea of Busan.
mte|of Mo AT AH|QI O|H|X[S| HE mE| AARS EQJ5H A
0|2t SiCt 2L £[=2 RISHEl QE MAIE|IE E5f 0|RUE2S & The Bay 101's party on board was modeled after the boat party system
A HIHICHO| OIECIR £1S 7HRIGIT F20| 7|20 of| K| SXI8t = of Ibiza in Spain which is well known as an island of clubs and parties.
2 9I0ICt H{H[0] 10101 Qo2 0j2740] WS} EI= 0| D= The objective of the party is to attract long-stay type tour guests.

Through the party on the yacht firstly held in Korea, the passengers

LS ol &ESS JHY, 2 A=0|2t Srict f4te] =g

0|A CH|0] 1012] }ES 7|CHaHE=AE.

could cherish beautiful memories in their mind and fill up young energy
and power in their bodies. The Bay 101 is planning to develop and op-
erate a variety of travel items that can satisfy the necessities of the
guests and that can reflect today's trends. Let's expect what its next

step will be.
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DYNAMIC BUSAN
ENJOY THE'SEA ONCE AGAIN

Last summer when it was very hot, about 200 cruise tourists came to

the exclusive theater of The Queen’s Banquet in Haeundae Grand Hotel

to watch the drama, a year-round performance of Korean Wave. The

AMEE
—l—E. EE‘IIj
HAIS BHLIt

Queen’s Banquet is a dance drama based on traditional dance and
music and one of the representative culture and tourism contents in T4 shetaH=EsE ghlo| &R
Busan. ofif & 22| 051-811-0114

Tourists could watch Gungjoongjungjae (a form of comprehensive arts
in court feasts) and Dongnae dance of a crane. In this drama, they also
The Queen's Banquet Season I,

could watch the dance created by Guk Su-Ho, a choreographer and
a year-round performance of Korean Wave

Korean dance master. The scene where the Queen put on sixteenfold
Time ~ December 25th (Sun), p.m. 8:00 (Wed~Fri),

p.m. 4:00 (Sat~Sun) close on Mondays and Tuesdays

full-dress uniform and Food Song that introduced traditional food in

Busan in the form of pansori were the most popular among both Ko-

rean and foreign tourists. Location The exclusive theater

for the Queen’s Banquet in Haeundae Grand Hotel
Tickets and information 051-811-0114

Performed on 5 days a week until December 25th of this year after the

LET'S MEET BUSAN
WITH CULTURAL CONTENTS

first performance in the spring, the Queen’s Banquet was planned as
arepresentative tourism & culture item of Busan. Among the perform-
ances of about 180 times, many performances have been designated
only for cruise tourists, promoting the beauty of Korean traditional per-

forming art to many visitors and contributing to the activation of local

tour business. In addition, various events are going on to attract long-

stay type tourists. The events include partnership discount promotions

with Korail, Air Busan, City Tour companies, hotels, duty-free shops,

SORE XIH0E, 2000 He| /=01 IFX HFA0| 17 SE3H £ flofl Ciet WAIS Tlelich QUCH H|Q| TR = /=1 #&7ho| 0] and so on and group discount for the participants of MICE events. To
(2] TIXIZ 27| Hlofl sh2CHIHESH ZH|Q| TX| HMESHS si=E =0[7] 2ol =01, Fol, =04, Y20 H|ZfE 2|t XS raise up the understandings of foreign tourists, booklets and subtitles
IO} 2H|9| Atk |= ME Z1f 2012 J|HtoZ §t 2oz 9| MIZ5IT Zotof| LS MEXO| LIS UX| Rz HOSHA S22 Q) written in Korean, English, Chinese, and Japanese are provided. Videos
OIECIS MEISS Usl= BALHE S5iREI=0|C} EE Zol| IAIS B2 were also added on the performance so that the audience can enjoy it
B B _ o o comfortably even though they don't know well about Korean traditional
gtlo| ZX M= SEEMEEHE Hel St Sasis § © = SOl M2 2oz FRAMAS| EUETL HEIX|L U= 2F usic

£282 M20[T 312 50| BT 245 oI9vlo| AR ES UME 4 CI2 2512 ol 7[312 MB5H SR6PH Bicks M2 §2 E25t o In recent times when the trend o tour business is changing from see-
QUCE S EH|9] 167 CHallE = ZHat HA2| FE2 FA X[H2 OIS 7HEIC} HES Sl A2 X|¥2 20| Ofsistn HZEXQ! Fof ing to experiencing, it is very meaningful to provide people with chances
19 SAS ATHBHE SAV K= FHe| BRSO Hnatn AEs)= 2=2 S5 |M0l 275 X5 ot MRS HRH SR YRS of meeting and sharing different cultures. By contacting to a different
ZH = stfolct 7tsh= Aol UFoM BI7E2 A0 ofE 4= GiCk 2i=219] ==0[of culture, a tourist can satisfy his intellectual desire through understand-
ing the region and participating in many creative activities. Of course

S A Z0 S O 128 25U X 5U BOHS Sa2l= Yol T 9% IETI02 HAIBSIITXIRC] SILIZ XiZ0HZstT Yl 2| 19 THIE TEGION 9N PrICIpAting I ey crestive aciut ’
) _ . it's a good news for Busan that is striving to attract long-stay type
Zl= 2AS Ests HRSSINECR J|EIS} & 18001 3| 2H & O FIR|7H HAIS ChA BT A2 A2 RleE 7RIkt 7AIS 5] 5} tourists. As a high-quality performance customized for foreigners and
o2 315 AR = TS 2|5t 5HE JACE TIRlsto] B2 2EZio) Z HiZt2C one of culture & tourism resources of Busan, the Queen of Banquet is

o]

highly expected to make this city a place many people want to visit
again and again. [CIMA*
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DYNAMIC BUSAN
ENJOY THE SEA ONCE AGAIN
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TOUR BUSAN BY TAXI

A Variety of Choices in Busan Taxi Tour

Customized Taxis have appeared that guide tourists into tourist attrac-
tions and famous restaurants!

Taxi drivers have got out of their vehicles to provide Busan tourists with
convenient and kind tour services. Following subways, taxis are the
second most used means of transportation by foreign tourists. If tour
taxi system is activated, taxis are expected to take a role of tourism
ambassadors of Busan.

Passing the qualification judgement of foreign language abilities, ac-
cident-free careers and so on, 100 tour taxi drivers have got the edu-
cation of tour guide and friendly service and are showing good will of
being good guides of Busan tour.

In fact, they are originally well qualified people of long-stay type
tourism and, in addition to that, they have taken educational courses
about guidance of sightseeing and hospitality service. They seem to be
ready to receive any guests.

Busan tour taxi service that does its best to make Busan an attractive
city is operated by allocation method where only calling and reservation
(at least 2 hours before departure) are allowed. The company's own
call center (051-600-1004) provides information and takes reserva-
tions.

Let's enjoy Busan with smart tour taxis! ICIMA*
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COURSE 1# SEASIDE GALLERY

Spend a relaxing time admiring art works and trying baked shellfish at the
seashore.

@ Busan Museum of Art > @ Dalmaji Hill > @ Cheongsapo
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COURS #2 BECOMING A MOVIE STAR

Let's become a movie actor in filming locations and take cool pictures.
@ Taejongdae Resort Park > @ Provisional Capital Memorial Hall
BIFF Square > @ Choryang Shanghai Street
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COURSE #3 CATCH UP THE MOVIE, 'GHOST'

Let's watch the sunrise at the seaside temple and enjoy your time making
potteries by hand.

@ Haedong Yonggungsa -> @ Gijang Ceramic Art Town

> @ Jangansa
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COURSE #4 MEDITATION AND REST

Take a rest of your body and mind in the 1000-year-old temple and the old-
est hot spring in Korea

@ Beomeosa > @ Hurshimchung
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COURSE #5 THE ONLY UN PARK IN THE WORLD, AND PEACE
Let's get some information about the history of Busan.

@ United Nations Memorial Cemetry in Korea -> @ Busan Museum
-> @ Dongnae Confucian School > @ Chungreoylsa
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COURSE #6 THE RETURN OF THE DRAGON

This is the core of Busan tour. Take a walk on the beautiful beach and enjoy de-
licious food in Gukje Market.

@ Nurimaru APEC House > @ Haedong Yonggungsa

- @ Jagalchi Market > @ Yongdusan Park, Gukje Market
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THOUGHTS FOR KIEL WEEK IN GERMANY

pe . \ Kiel in Germany is famous for the largest yacht festival in the
world. Although it has a small population of 240,000 people, more
Htorh than 3 millions of people visit Kiel Week (Kieler Woche) in June

2| 0|9 Iy 32 —E—OFOH EHEHME every year and enjoy a variety of events.
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Starting from the yacht race in 1882, Kiel Week is more than 130
years old. About 400 yacht races, and about 2,000 exhibitions, per-
formances, and conferences are going on for 9 days, making it the
most popular summer travel festival in Europe.

Korean Marine Leisure Network headed for Kiel, a port city in
northern Germany to form networks with Kiel Week ... What will
Kiel Week look like? What should we work for in order to make
KIMA WEEK in Busan into Asian Kiel Week? | wrote below about
my feelings and thoughts in Kiel Week classified by hash tags.

#SAILING CITY
# KIEL WEEK WHERE EVERYONE IS THE OWNER OF
THE FESTIVAL

Kiel was a sailing city itself. The first object | could see right after
getting off the train was a sail of yacht decorating the station. | re-
alized that | was in Kiel even before | saw the downtown. Looking

LHA Hi 71 E 2
#UH0I= b7 at wavering big banners, posters on store windows, and flags on

many yachts, | could understand that the whole city was enjoying
and celebrating the festival. Affection and pride on Kiel Week could
Z 2|30 cist REMSH AAL2 HAF MBC CHFHIERZ| 'QE, ZA| be felt.
BHICHE SaiMe 2folet o~ UCt.

°
g By the way, it has been only 15 years since the whole city admitted
the value of this festival and began to build it up. What on earth
moved the minds of citizens in Kiel?

| carefully guess that the driving force would have been the ulti-
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mate goal that Kiel Week was aiming at. It did have more substan-

tial goals such as activation of maritime leisure tourism, econom-
ical ripple effect through maritime leisure cultures and so on.
There was, however, an apparent goal that all these small goals
belong to. It was to improve the status of Kielamong EU countries.
Wasn't it the reason Kiel Week has been successful for every cit-

izen in Kiel to accept and share this goal?

# THE PINNACLE OF KIEL WEEK IS YACHT
# IT'S OK EVEN IF IT RAINS

It sometimes rained while | was staying in Kiel. It even rained on
the day of yachts parade, the pinnacle of Kiel Week. Hundreds of
big and small yachts appeared behind the sea fog. There was no
music or performance, but the scene of yachts filling up the sea
with their sails fully unfolded was more exciting and fantastic than
any other performances I've seen. Under umbrellas, the audience
watched the parade until the end. Some people even got on the
yachts that were attending the show. How mysterious it would
have been to take them in a thick fog! | should have got on one of
them.

Yacht races held everyday except a day of the yacht parade were
by far the best spectacles of Kiel Week. The races were held si-
multaneously in different districts on the sea. There were award
ceremonies everyday for small races and the award ceremony for
Olympic-level races was held on the last day. There were also
many other fun events such as Winch Wind-surfing Cup, interna-
tional canoe competition, small and big marine sports competi-

tions and shows. People either watched or got on various types of

ships to cheer for the players. In addition to the yachts attending
the competitions, other yachts and ships that went out to the sea
to watch them made a wonderful scene! Even though someone
doesn't know about yacht races, he or she could watch a variety of
other things, which could be a new experience. Countless

people came to the marina for this reason.

# KIEL PROJECT CAMP 24/7
# WE ARE FRIENDS OF WATER

In Kiel, yacht camps have been held regularly since 2002 as an ef-
fort for spreading its culture. Among them, Kiel project Camp 24/7
is a program that any child can attend and learn yachting after pay-
ing as much as 2~3,000 won. Although there weren't any types of
campaigns or directions from the Education Ministry, kids natu-
rally came to Camp 24/7 to learn sailing. These actions were very
natural since they have been doing this since long ago. In fact, a
very organized law system was supporting this cultural and his-
torical background. It was ‘Swimming License System.’

In Kiel, children are encouraged to acquire swimming licenses by
ages and levels. Germans could have chances to get yacht licenses
only after they own swimming licenses of a certain level. This kind
of education is being practiced in and out of schools at the same
time since kids are very young. They have been taught to be re-
sponsible for their own safety by learning basic safety rules and
swimming from childhood. Through this, culture of 'being friendly
with water’ has been formed.

To them, swimming and yacht licenses are not valuable as some

kind of qualifications but just a part of life, making their lives just

normal. What kind of social atmosphere and law systems do we
need in Korea to form water-friendly culture? | was thinking seri-
ously about what KIMA WEEK could do for this.

# ROMANTIC AND LEISURELY KIEL WEEK

The most impressive thing in Kiel Week was the water-friendly
space in Kiel port. Without a safety fence or handrail, there were
rows of stores selling food and various items along the coast and
different types of ships anchored on the near sea. Some people
were watching street performances eating German sausages or
there were others who were sitting on the marina railings eating
ice creams. On a terrific background made by yachts passing by
on the sea, | sat on the table of street food store and enjoyed a
glass of cool beer and brunch. If there is a maritime sports event
right in front of the marina railings, many people watched and
cheered sitting on them. They seemed to have some amazing tal-
ents in that they could enjoy the sea and maritime cultures whole-
heartedly. How good it would be if this kind of water-friendly
cultures are formed in my country? Sea has always been a part of
our lives in history and | expect that the day when everyone of us

would fully enjoy it would come soon.

# PEOPLE MAKING KIEL WEEK
# LET'S EXPECT ITS COLLABORATION WITH KIMA
WEEK

Kiel Week was prepared by the cooperation of Kiel city hall, Kiel
Week organizing committee, yacht clubs, and other various insti-
tutes, all of them staying in a equal status. Many institutions have
made present Kiel Week by naturally cooperating and thinking
others first.

The organizing committee of Kiel Week is divided into yacht de-
partment and festival department having 2 chairmen. At first, |
thought that yacht department would have a bigger role than the
other department does. According to a relevant person, however,
there is no little difference between the two. | realized that con-
tents maintaining good balance are another factor of the success
of Kiel Week.

Kiel Week is financially supported by the city government and the
company taking about 50% of sponsorship is an electric company
in Kiel. It stated that the only reason of supporting the festival is to
take responsibility as a social enterprise. From this, | could see
that Kiel Week is a festival that everyone takes part in its making
process.

On the other hands, Kiel Week has also been showing a constant
interest in international cooperation field. Among Asian countries,
it is cooperating with Qingdao, China. It hasn't had a good relation-
ship with Korea yet and seemed to be surprised at the visit from
Korean Marine Leisure Network. Tim Holborn, a promotion and
marketing manager in Kiel, said about KIMAWEEK that Busan has
a good infrastructure of maritime tourism and leisure and it could
hold great yacht festivals if yacht culture gets bigger in the future.
Kiel and Busan share commonalities in the aspect of activating
yacht business. We can look forward to good cooperation between
KIMA WEEK and Kiel Week in the future through constant com-

munication.

# The owner of a festival is citizens
# Thrilling Yacht Races
# Kiel Week, Romantic, Successful

# Want to attend again next year

® More details about Kiel Week can be checked out in Busan

MBC documentary, 'Yachts Encounter Festivals'. [CITAa*
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Korean Marine Leisure Network and Korea Ministry of Oceans and
Fisheries visited Australia and New Zealand for 10 nights from June
11th with Busan, Incheon, Ulsan Port Authority. They looked around
the places of world-class marina construction cases in Sydney Har-
bour, Westhaven, and so on. They also had a chance for communication
and cooperation with MIAA (Marina Industry Association of Australial,
the biggest marina association in Asia-Pacific region. We will describe
the process and the meaningful achievements below on the paper of
KIMA plus.

o
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Australia and New Zealand are countries where marina cultures are
well formed and both Europe-style marina models (rest) and Asian-
style marina models (finance & business) have successfully settled
down. Considering the domestic environment where construction of
various marina infrasturctures is being carried on, we can consider
these countries as the best object for benchmarking in both policies

and settlement aspects.
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Goldcoast City Marina includin
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ng leisure boats repair & manufacture clusters
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PR Ol2|LIE ESAULE] =22 £02 22510 tralian government itself was involved in, marinas were constructed not only for mooring function but
- sset publicly owned -
*  Managed by private +  Public Mari _ . . . . . . . .

- . ok e i Of2|Lt] 7k =0l= HRE Qi) HE|x also for increasing the values of adjacent residential and commercial districts.

customer facilities

9| Sanctuary cove Of2|LF= Mulpha Aus-
tralia Ltd2h= 2I7F SSAUNLT 0] AHA|

4 2ZE, FANYE, 0L S5 shtel B

The biggest income resource of Australian marina companies is not berths rent but profits from selling
food and beverage since marinas are not the place where only boat users come but the place where

various kinds of people come and spend time. Not only the residents but tourists and business people

Xz %01 2= =g FAHK XIS A2 also come to this place. Accordingly, marinas should not be considered only as mooring facilities but be
_ = 2 FI{EX| L A7 2E(3 A[MDE x5t utilized to activate the local economy.
Residential mari 3 =
B i PR e e £ 0[20] B2 AIZO| 32 4 U=Z 1%,
[ S o LA LB Ol2ILIQ} Z56 ARIAIA ZEHAA 7 AR &b There are some cases where marinas are used as the main resource of real estate development. Sanc-
A SEHE 9AES 02 02| A ST UHE TFUE M (EX MIA A 33 M=p| F= 02|y oA : : : f : ; :
-\;vr <l vI [2 of2|Lt S5 U ‘ 74 (EX MIA) sF | f2(Lt 22 2|07 X0 CHEXO| 2| XES 2y tuary cove marina in Brisbane is located in a residential complex that Mulpha Australia Ltd, a private
esthaven marina Structures in Melborne Docklands (quoted from MIA] Sanctuary cove marina o= = T e Hee—otito . . . . e . .
= e real estate developing corporation, constructed by combining commercial facilities, resorts, residential
= 2|LIZ X2 I . . . . . . . . .
(destination) DRI X2| & ~ facilities, and marinas. It is attracting many tourists by making harmony with surrounding residential
areas, shopping districts, and boutique facilities. All of them exerted synergistic effect with one another,
changing the place into a representative resort-type and travel-type marina in Australia.
SHRIZE 0|28t 720t S50 SAIRMEO| Of2|Lt AHO| EixiGt These countries are equipped with good conditions considering
742 OfL|Ct Cleat 20| MEIL MR o2 FHERIS 517 |0f 7} that every side of land is surrounded by sea, calm water zone is
LEChD 2 4 QIrt ©M B 1940EtHEE] Sk RARYEIA large enough, economic situation is excellent (GDP : 49,000 USD
in Australia and 36,000 USD in New Zealand), and the history of
BHE NZ/+2IY8S, DLt AUEX] Z4)S njizizr Astst

utilizing leisure boats is long.

7| Qs HE XHRIQ| LA OFHASIZ T, Sydney Harbour S MIAIX
29| Of2|Lt QIZEtS = 285t 1o 12t 8,0008 E=7t However, marina industries in these countries have not been
shIxAHo] TE=0] U =7H FHEQ! LR 2| eEt X S developed only by these good conditions. It was possible be- 3
2Ho|| 2A| 7|4E 5t QUCt cause the governments supported them by policies.
=XIRHE O] A0|= 1990ULH S0{Q} HEAINS MAIKZFAIR O To begin with, Australia has had government-level plannings

2 MEBIT ARIZRIAES SASI0) MAAES X|HHEID Qlon], for making marine leisure industries(activating industries of

2,00044 7120| B Z|Cf Of2|Lt 22E! Westhaven marina2t
U M S2AERIC| VIS B S 7 [UAE TE22 BiRH 20 is also operating many world-class marina infrastructures such
S2(NZD)Q! D& 20201 37tX| 26H(3Z=272 &) o1 B7te e as Sydney Harbour, largely contributing to securing job open-
2 Malg|7 Qlrt ings and developing economy of the country. 8,000 people are

producing and fixing leisure boats and constructing marina in-

dustry complex) more futuristic and developed since 1960s. It

annually employed for marine leisure industries.

New Zealand also selected boat businesses as a strategic in-
dustry for growth and formed industrial clusters, dominating
the global market in 1990s. Two billion dollars (NZD) of sales is

“:'Ekl Xtﬂﬂ}ol X3S P S0 QA2 M1 QCf, expected to increase twice(320 billion won) as much as now in
S5 HETt AR 7Hel5t Melborne Docklands ZH7HES AlZ|2] 7S OF 2020 by constructing infrastructures and connecting local in-
2|LH= R7HESHES O3] AJAQ| SHLIRA A2 |stEat ot} F=H dustrial clusters with Westhaven marina, the largest marina
NAZIK|HO| 71RIZ TS A7 7| 25t 2x0z ZAMEQIC port in southern hemisphere equipped with 2,000 berths.

_ ~ These countries consider sustainability very important when
S 0R2[L 3AEL] +YUH0IM 71 2 HISS RiKstk= A2 M

A Oi= 7t ofL2t A5 = Tl 4~2lo|ct, Di2|L= 2E OIZAHt

developing marinas. For this, they are enforcing strong regula-

tions in terms of safety, environment, and city planning. Espe-

2= F710| OtL|2t CiFet AIRS0] OfE2h= HA0(7| IhZ0|Ch X| cially in the case of constructing marina ports, they consider
AZOIS F2 o3HZH H|XL|A BIRZHE QICt o|of w2} of2|LtE harmony between marinas and surrounding city environment
Th: AR AT 047 7|20 1 X[ofo) 0h2tS ZChE 283101 ot to be very crucial.

2|L} 7 X|IZRIS EABIEI0} Bict In the case of redevelopment of Melbourne Docklands that Aus-
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The biggest part in the cost of constructing a marina is not mooring facilities such
as pontoons but infrastructures such as breakwater, route dredging, and so on. How-
ever, there is some limitation on financial support of the government in constructing
these infrastructures and, in the matter of waiting for investment from companies,

time pressure due to return on initial investment is not small.

Viaduct harbour was once a fishing port, but the function as a fishing port was abol-
ished due to hosting America’s Cup and developing city residential areas. Then it was
converted into a marina port and changed into a fascinating place where apartment
complexes, offices, and restaurants gathered together, attracting both the residents
and visitors. In the case of Korea where many fishing ports are located on coasts,
converting weak fishing ports into marina ports will result in budget saving and im-

provement of business payability by reusing the existing resources.

In order to activate marina industries and cultures, more than a certain number of
people in a country should own yachts and boats. The owners in Australia and New
Zealand sometimes keep yachts and boats in mooring facilities, but, more often, they
put these ships in their own houses that have gardens. In the case of Korea, however,
most people dwell in apartments, making it hard to own yachts or boats without
mooring facilities. There is a physical limitation to keep all the yachts and boats in
mooring facilities on the water and rental & storage fees are quite expensive. In order
to keep more yachts and boats, constructing a dry stack (a warehouse-style mooring
facility on land) in marina ports as in Australia and New Zealand can be a good solu-
tion. Considering that the whole country is under the influence of typhoons and that
it is dangerous to keep ships on water, dry stacks can be thought to be much more

useful.

AAANANAAAANANAAAAAAAAAAAANANAAANANANANANANNAN

Marina business would not be successful only after we design it for a long time, obtain
approvals, and finish the construction as planned. How we manage it afterwards de-
cides success and failure of the business. The most crucial factor in management of
marina business is human resource. Considering the reality of our country where
marina business operation is not mature enough yet, education systems are definitely
required where professional managers can be trained. In addition, to run marina
business continually in the future, communication among the government, business-
men, and the people concerned should be activated and private corporations should
back up the parts of marina business that the government cannot control.

Marina Industries Association in Australia is working in the world as well as in Aus-
tralia through training professionals, gold anchors, clean marinas business, etc. On
behalf of the members, it is also functioning as a communicator that delivers opinions
of the companies to the government. Korea also needs a competent private institute
like Marina Industries Association in Australia that can successfully support marina

business.

In Australia and New Zealand, marinas and maritime leisure culture don't only be-
long to some rich people but to normal people. When we are talking about yachts
and boats in Korea, we usually think of luxury ones as expensive as a few million dol-
lars. But most people in Australia and New Zealand take small-scale yachts and
boats. They also rent or share the ships if they can't have them. We need this kind of
paradigm shift to enlarge marina culture in public. | hope that marina infrastuctures
will be constructed in many regions of my country and people can easily enjoy mari-
nas and leisure boats culture, finally developing Korea into one of the strongest coun-

tries in maritime culture. ICIMA*
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I' LL DO MY BEST HAL2 XIE L ZOl5H= CHEHIZ SHIAE 2 SR A 20F= O|2f A&t Busan is recognized as the maritime capital of Korea. Maritime and
=29| =5t H&kZ xtX[6t QUL O] IHZ20]| SHYQIRHE Z2{LHT HY fishery field takes an important role of the growth engine for the future.

TO RAISE Eol= 712 EAE U] tisiI=o| 0|2iE Z=H|sk= o **'AX*OM Thus, itis essential to raise and produce maritime and fisheries human
K|t 717 2042 SHQIRHE HiSEHH 2|L2t R A Eir9| 7| resources for preparing the future of both Busan and Korea.

GLOBAL OCEAN £ 0123 SRSt e Z|2, CHSE DA £|Z=9| ,_?:! Exo=z KMOU (Korea Maritime and Ocean University) has been producing

LEADE RS QML distol 47| CHSHO| 7|5 RO E S EH EHSIO| Al A QU countless maritime talent for the last 71 years, creating the framework
C} SHUZUEES MEsH= WSHT SAICHSH staleftistmol Ck2 gt of maritime industrial development in Korea. It is now at the center of

EQU I PPED 2= oCIE ks gnre change once again with Park, Han-Il appointed as the second-term

QICHSI N R0 A| SHUQIXH LMo| & president for the first time in Korea.

WITH INTERNA_ KIMA plusOf|Afi= Biotd St=aiY

SHt HAREI0f| CHaH SEQUTE What would be the next course of KMOU, an education & research cen-

TIONAL SENSE tered university leading Korea into a strong maritime nation? KIMA

Plus had an interview with Mr. Park, the president of KMOU, about the

. Q situation of educating maritime human resources and the blue print
Interview o
of the university.
— Park, Han-Il (The President Q. HA SH2sHUCHEw M7 SEo2 AHL|A HS SSI=TLC
of Korea Maritime CHE} SIARA £ 0| 121 S7H0| At AZ4at 249 5 0jc| BEt=g
and Ocean University] L Q. Firstly, congratulations for becoming the 7th president of KMOU.
You have become the second-term president for the first time among
ZXF HolS SIASHUCSHY 71 HAMA XS QL= 2dolL|ct RIMF| Korean universities. | want to hear your feeling and resolutions for the
g, 2 60 B2 XKD, OfHolls ZHIHIR 7oH S0 UBSHSLICH CA future.
of 1 SR 71315 2| E Aoll Chis 2 ZALRt el Fatet MUS
Lzct, It's the first case for a person to become the president for 2 serial
22| tiet2 MIA| Y chEZEo 2 22|= SA(UN) AMSH ZHIGHAL [T+ terms in 71 years of history of KMOU. | was elected as the éth president
(IM0)Q| AfREEHQU7 |E S2-5t5HStnt 738HH)S HIESH A|7A[&01 1 by direct election system and appointed as the 7th president by indirect
E M3t ZsirstelL|ct sHQF 2010 MBEE M| O Chstat AT = election system. | appreciate this opportunity that | can serve for the
2MO| Si= ZARIH CHSt 712H| SHFRILICE university one more time and feel a big responsibility on it.
0]218t AEEAIS 71X 1 s HAL| 7|05t 27 o2& HICE KMOU is a global maritime university that produced the secretary gen-
E5l B2 =8 4 Ql= SHRIX] 240 £|ME ClSIEE sHSLICE eral (Lim, Ki-Taek, the class of '73, the division of navigation science)
LELREPH 2 siYd=0| 2 4 JEE 27 EHHE SINOf|= M of IMO(International Maritime Organization) under UN, who is called
- &Lct the maritime president of the world. | am sure that, about maritime
‘ L field, it is one of the top-class universities in the world.
With this pride, | will do my best to train maritime human resources
_ Q who can not only contribute to Busan, the maritime capital in Korea,
E‘X‘"I"o I 7 I-j ;:I-x but also produce wealth through the sea. | will also try to improve the
:LEH-I EA:I E_ll:_l '-?TA % Q. SHUOIXH AUAMS S5l LE|LI2IZ M| 10 72| sHEZIZ0| El=0| M nation brand of my country so that it will become a strong maritime
Xo| oI5k 5l @ SlESHoklS O|xHALS TOf i
|A‘|° E,I'_l'}“A | I' EXOI sl 6l 2 SHEEGHUTHSI IO 75k CIRHAR UL 7f? nation.
22| fsf2 shU=s M=atH =7t Lrint 212 M| 7|0fsk=
OIXf YMS X[Sf5lT UELICE 4l 7IXIE XU 224 SiY M2 UM Q. | heard that, by producing many maritime experts, your university
o= 047|A 4l2t X[A(Intellectual), ZX|A(International), A5 A(Inter- has been playing a leading role for the status of our country as one of
active), 22| M(Inventive)2| & ZXI0! 12 MIRLA 4l2F ESIGIT Q&L top 10 strong marine nations. What is the right image of a person that
Ct. SHIE QIMES ZtF EO|M0| 1 MEX0| 1 2X|Z0l QIS AM5H your university seek for?
M 22|t eiUZFo 29| S T2 BE 4 UXE FMS Chst
ZASL|CE KMOU is seeking for a goal of training human resources who can
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lead our country to a firm maritime nation and contribute to its devel-
opment and prosperity of the world. We'll educate them to become
global maritime experts equipped with the value of "4l." 41 came from
the first letters of the words, ‘Intellectual’, 'International’, ‘Interactive’,
and ‘Inventive." We'll do our best to raise professional and international
students of good personalities, heightening the status of our country

in the world.

Q. For this, what kind of efforts is KMOU making?

A. KMOU is raising up its status by maritime experts training and high-
tech industries education & research of wide oceans in 4 colleges, 30
undergraduate programs, and 5 graduate schools.

It had a good evaluation in the government business, benefitting stu-
dents with many programs such as LINC (Leaders in Industry-univer-
sity Cooperation) business of the Ministry of Education, BK (Brain
Korea) 21 Plus professional human resources education business, etc.
In addition, the training is being accelerated due to excellent facilities
such as Hanbada and Hannara (School ships), Marine Simulation Cen-
ter where simulation training is available, Chemical Tanker Training
Center, and VR Room that can visualize super off-shore plants in 3D
images.

Itis also constantly trying to develop and enlarge maritime subjects by
cooperating with various other academic fields.

This kind of unique education system in KMOU is being highly evaluated
and admitted by various institutes. In integrity evaluation of national &
public universities performed by Anti-corruption & Civil Rights com-
mission in 2014, KMOU belonged to the first class and held the 2nd
rank. In 2015 university program evaluation (by Korea JoongAng Daily),
it was in the 7th rank among domestic national universities and in the
2nd place among Busan, Ulsan, Gyeongsangnam-do, and Jeju island,
showing ascending reputations. In the year 4 evaluation this year, LINC

business unit got the rank of high excellence in the site adherence field.

Q. As maritime and fishery institutes move into districts near KMOU,
maritime clusters are being planned. What do you think of vision or ex-

pectancy effects of maritime clusters?

A. KMOU and maritime clusters in Dongsam Innovation City are taking

their leading role of developing Busan, the maritime city, and Korea
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that will become a strong maritime country. If maritime clusters are

completed in Dongsam Innovation City in which KMOU is located, var-

ious venture businesses and their partners will be created, resulting
in creation of jobs and promotion of consumption in our local economic
community. Workers of maritime industries will move into Busan, cre-
ating many jobs in the city where the population is decreasing now.

This kind of success of maritime clusters that are being formed around
Dongsam Innovation City in Busan is very meaningful for the cooper-
ative relationship between KMOU and local community in that the suc-
cess and following development of Busan could be a stepping stone
for our country to be a strong maritime nation. | have an experience of
being the first president of maritime clusters directors council and I'll
do my best to generate synergy effects among each organization by
putting more emphasis on establishing a close cooperation systems

with maritime organizations.

Q. Intoday's world, disputes on maritime territories among many na-
tions are intense and the importance of maritime science technology
is growing up as time goes by. In KMOU that can be called a mecca of
maritime human resources training institutes, what kind of talented
people is wanted in the time when 2017 national college entrance sea-

son is approaching? Plus, please say good-bye to us.

A. KMOU is the optimum maritime university and is trying its best to
train global ocean leaders. Develop your dreams of becoming prelim-
inary maritime leaders in KMOU that is leading the new maritime val-
ley, participating in maritime policies making process of the
government, and taking the role of ‘core brain’ in maritime field of
Korea. Please pay more attention to KMOU which is leading the devel-
opment of Korea and taking an active part in the international
stage. [CIMA*
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COOL SEA AND HOT PASSIONS
KIEL WEEK

Kiel Week is famous for the largest yacht races in the world. About 6,000 people
and 2,000 yachts from more than 50 countries enter this festival. Over 400 races
are daily held in more than 10 yacht-racing districts. All yachting events are held
including International class, Olympics class, Paralympics class and so on.

When Kiel Week begins, Kiel becomes the heaven of maritime leisure cultures. The
waterfront is crowded with people entering races. More amateur players participate

in Kiel Week than professionals. People who have been enjoying yachting venture

YACHTS ENCOUNTER

ﬁﬂﬁCTmN NOTE F E S TI VALS---

to take part in this festival to check out their skills. For 9 days, countless events
goes on and, accordingly, the same number of awards ceremonies follows them.

Kiel Week is rather a space to seek for pleasures than for competitions.

(AhBtEaYH MU EYT= oiE i 2312 Korean Marine Leisure Network has been producing and broadcasting various documen-

ST SHHY SHASIE AlSisH7| Qs CHtst tary programs on Busan MBC in order to spread out maritime leisure cultures and activate

CHRMIEZ| T2 S HE EAMBCE E35i 2 maritime tourism. 'Yachts Encounter Festivals' a maritime leisure documentary produced HOT
5k Qlct 25 Mt set|X CHEsEzZ| ‘QE. this year, reports present conditions of maritime leisure industries in developed countries, POINT 02

ways of citizens’ participation in maritime activities, and their maritime cultures. It also

ENE HLIChE F2 MTIZo| sz K] g _ RQE ZAIE 2I5104,

=0 5 o presents efforts and requirements that should be made and completed for Busan to grow
THAIRISO| B! WA, IS0 sopE 2ats F) BA #HZ IRIQECHS]
_ up into a maritime leisure city that is famous in and out of the country. I'd like to show the
5o Sato] =L LHZatehs sl MEAZ dE . . . -

. 5t 2y = HIABH readers some major covering scenes of 'Yachts Encounter Festivals' that would be a

517| A5l ABH|0of S L2} Tpx Sict 5 = S0l =
57| Fiot LIB=/0I0F & =2t 2ATHE RIS of chance for changing Korean people's recognition of maritime leisure industries. A S ZHRLEE= 2006H =L SSHS0| JHA[SH A QES|0M &
o o 45} =9
RARKIEON ChSt =Tl 21 el APt & S5 20116 AR ZRIRECS], 201243 SAF £THZ ZHQEHE|R URHIT
E =HIS BhiCrel =2 FRH 22 SIHEIT
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Busan Supercup International Yacht Race began as Busan-Cup Yacht race held by the members of domestic yacht
@) (= clu.bs, became Busan-CL-Jp InternatlonalYa-cht Réce in ?011 and finally came to have today's name in 2012. X|tsl, ZET MEO| HE-2I[EHRIT QE M7 YT MIXIZ 0|22 SHLE 2L Z|Z0|XF MAIRCE otHml A2 7|=20|ct Hst
.I.I._ — y Being 11th year now, this race had 14 nations (including the U.S., Russia, Japan, France, Turkey and so on), 75 AT AZOfIA] AIRHEE A Ql= BE5t mslo2 KO Lt BIHC) 2Tk 0|2 XHH0] 22l BE Q7S ZEAIZ0} sl Hizto| slo=
t d about 550 pl .
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: = Although it started out in order to activate the local economy and to improve the status of Busan as a marine city _ _ _
. . . o - . . £ U U2 > QTR AR). & ell 721= 42Hkm 014010{0F 51 2= ol A== SEEe=, MEE 23| Ol Sufahok S, Hiz
D I_ L_ E through enlarging the infrastructure of maritime sports, the race is still on its beginning stage comparing to Kiel
e oty |7 = = St o KO Al forn E| [e]] = |:||- L HE A ojoi7y o Cict
L Week in Germany. When we compare 134-year-old tradition of Kiel Week and 11-year-old history of Busan Supercup O 2BS L7100 LT E2 HLE= X1 Bt HiF(0] OFE0] ditfs 2 53501 2 = QUK SIRIRE = 85 4+ A Hirtel 501 38
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International Yacht Race, we can see that Busan Supercup International Yacht Race cannot help having some weak ol SR,
=3 (\hEEsiUMYEYT points in the size, operation system, players' competence, and almost everything else. RQE MA| L2 QLo Mkd} SHITS LA JiCle 28T M3 = 2F usiH HE Z20H 201E 86l REES 2=l
=7 HAWMBC However, the race held in Busan is being evaluated to have enough potentials. If good natural environment and AlZkE BUT QIot HICH| E74=21F QEO| ti=lE Yz 7| 2l -2ot= 1= Sall R2ILIZ= RE 257t MLt QI
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many efforts of people working to spread out yacht cultures are combined, I'm sure that Busan will grow up as the 2097t XI5t SF HIF, WSt 2IZQI0 Xt 7FYO [T 12| =XM2 2 2lbfok= AY7? 17t Lot= HICH LE 0|07 |E EXHELL

best yacht city in Korea.

CROSSING THE GLOBE ALONE WITHOUT CALLING AT
PORTS AND GETTING AIDS FOR THE FIRST TIME IN KOREA
CAPTAIN KIM, SEUNG-JIN

Last year, captain Kim, Seung-Jin was registered as a person who criss-crossed the globe alone without calling at ports and getting
aids. It was the first record in Korea and the 6th one in the world. As we can guess from rare successful cases, this voyage is notorious
for harsh adventures. All requirements in the title should be met. Only one person should start off in a sailing yacht moved by wind
power. The yacht should neither call at ports nor get any aids from other ships except getting weather information from the com-
munication network. Total sailing distance should be over 40,000km and all sailing course should be heading in one direction passing
the equator at least twice. Failure in this sailing could mean death. Despite that, he couldn’t stop and courageously accepted challenge
from the sea.

He said that his life was divided into first and second halves by the yacht trip. He is spending his time promoting yachts by education &
trial programs and lectures. Yacht cultures are growing up as he tries to make people know the joy of sea and charms of yachting.
What does it mean that a person who was only a salary man and a father made a challenge and successfully crossed the globe for
209 days? Let's listen to his story of the sea and yachts. [CINA*
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‘Louie, the King of Shopping’, MBC Wed & Thurs Mini Series, is a Korean drama describing a
story where Louie, a guy who could buy anything he wanted, came to meet Go, Bok-Sil, a wing-
less angel, and began to gain the sense of love that can’t be purchased with money. Its quality
was admitted by receiving an excellence award in a drama contest hosted by Broadcasting Con-
tent Promotion Foundation. Getting much interest of the public by casting Seo, In-Guk, Nam,
Ji-Hyun, Yoon, Sang-Hyun, and Lim, Sae-Mi, the drama will be on-air for 16 times. The drama
also became sensational as it was shot in Busan, a maritime capital of Korea. Actors who
showed great acting performance in beautiful beaches and famous places were very touched
after watching the sea of Busan. It seems that you could enjoy this drama more if you find the
features of Busan in its scenes. Busan city government supported the production of "Louie, the
King of Shopping’ and Korean Marine Leisure Network also promised to support the use of
maritime leisure equipment. "Louie, the King of Shopping' is going to be on-air until November

this year. ICIMA*
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Execution of an
MOU between Ko-
malnet and Busan
Tourism Organiza-

tion
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In August 9th, Korean Marine Leisure Network and Busan Tourism Organization

signed an MOU which states that both will cooperate for successful hosting of the
4th KIMAWEEK in 2016 and try to attract long-stay type tourists.
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| HOLDING HANDS TO HOLD

LONG-STAY TYPE TOURISTS

0 fafp Al

2 A
2t 7|42 OJH MOU HIZS S5 SA0| X[ 753t BEBATL E 4 QU2 Chesst
sfief=aterd 2H= iz H 70l M7 |2 AUL3UCE B KIMAWEEK 201610t

2016 FAFEOAOHIAE|HO| ¥SH IHZIS 2l 2= Chot7 |2 T,
= =

Fsfitz s

Through the execution of MOU at this time, both organizations promised that they
will try to find and develop various maritime culture & tourism contents so that
Busan can be a constant tourists attraction. They will also do their best for success-
ful hosting of KIMA WEEK 2016 and Busan One Asia Festival.

It seems that the meeting of two organizations will exert more synergy effects than

just cooperation as both of them are expected to lead maritime tourism industries

spreading out beyond Korea into Asia. ICITA*
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PREVIEW OF UPCOMING
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THE NIGHT OF KOREAN MARITIME LEISURE MEMBERS 2016

The Ministry of Oceans and Fisheries is preparing for the night of Korean maritime leisure people.

This event will be held in upcoming December and the officials of maritime leisure industries and

related business people and scholars will participate in it, talk about the right directions, share

useful information, and build a network for cooperation.
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NATIONAL ASSEMBLY POLICIES FORUM 2016

National Assembly Policies Forum 2016 supported by the Ministry of Oceans and Fisheries and

BUSAN INTERNATIONAL BOAT SHOW 2017

Busan International Boat Show 2017 is going to be magnificently held in BEXCO Exhibition Center

s 25

Busan city government and hosted by Korean Marine Leisure Network and Cho, Gyeong-Tae of

Saenuri party will be held at National Assembly Members' Office in December this year. This land Suyeong Bay Yachting Center for 4 days from March 23th (Thurs) to 26th (Sun) next year.

forum will be held for the 5th time this year. Members will check out the present condition of \Q Alot of major yachts and boats companies are expected to take part in this event. Business fields
BUSAN INTERMNATIONA

for creating substantial trades will be set up and various exhibitions and activities will be prepared

maritime leisure industry which is a new growth momentum of Korea and seek for substantial
ways to develop the industry. B%!Agggw so that all citizens can easily access and enjoy maritime leisure cultures. [CITA
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